How Social a Social Customer

Are You?
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When researching a product or service, where do you go for information first?

I Search engine — Brands or companies’ awn == Frint publication (e.g.,

- E-commerce site (e.g. Amazon, websites Magazine, Newspaper)
Zappos, Crutchfield) M Friend or colleague I Other, please specify
Social site (e.g. Faceboolk,

I, Twitter, product/industry-specific
COMmimunity]
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Before making a considered purchase (an tem that you research first), how often do you seek recommendabons:
N Always [ Often [ Sometmes [ Rarely [ Mever
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When you research products as a consumer, which items are you most
likely to ask for a recommendation via social? (Check all that apply.)

20 %

0 %
Electronics/t  Entertainme Trawel Sarvices Home Fersonal Heslthcare Austomotive Other,
=chnology nt {=.g., {2.g, homs  spplisnces carebesety {=.g., pleass
=9, maoviss, rencvation, products doctorsispec specify
computer, restaurants) sps) islists,
TV, apps) medical ce...
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When you research products as a business customer, which items are you
most likely to ask for a recommendation via social? (Check all that apply.)

g0 %o

20 %

0%
Technology {=.9.. Semvices {consulting, Products {e.g., offite Componsnts {i.e., tems  Ciher, pleass specify
hardware, softwars, ouUtsouncing, evant furniture, copisrs}) that comprise wour final
clowd applcation orpl... prlzmininsg products )
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Whose recommendaton would you trust the most?

I Family member I Elogger Someone with expertise on
I Friend -.Ek publication with expertise [, that item dEEDItE whether
I Business associate in a specific area | kenow
A member of an enline community [ Other, p|EHSE3PEEIﬁ-’
I focused arcund a specific
product set or topic
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Have you made a purchase a=s a direct result of a recommendation(s) you received via your social nebwork?
M Yes [ No
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Have you madea purchase as adirect result of a recommendabon(s) you recemved via someone you didn't know as
areply toa guery you pested in a broader online commumnity ?

EE Yes [ Mo
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Whose recommendabon would you trust the most?

I, Family member B Elogger Someone with expertise on
I Friend - A publication with expertise [ that item despite whether
[ Business associate in a specific area | kenow them _

A member of an online community T3 Other, please specify

I focused around a specific
product set or topic

1tol ;.
media

a division of Peppers & Rogers Group




Mewver -

Rarely

Sometimes

Often

Always

0 %

Do you read reviews before making a purchase?

10 % 20 % 30 % 40 %

20 %
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How often do you write reviews?

Mewver

Rarely

Sometimes

Often

Always

0 % 10 % 20 % 30 % 40 % 20 %
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Why do you write reviews?

20 %

40 %

30 %

20 %

10 %

0 %
| us= reviews, so | MA A product or service A prodect or senvice Trhear, pleass | like to help others
feal that | showuld surpassad my WaS ot up to my spacify
also contribwte =xpectations =xpectations

1tol ;.
media

a division of Peppers & Rogers Group



